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6.8 billion mobile 
subscribers worldwide



141 million 
smartphone users

in the US

2013 ComScore





Mobile first 
is the new mindset 



PERCENTAGE OF WEBSITE TRAFFIC COMING FROM 
MOBILE DEVICES

13.41%

Q1 2012

16.63% 17.53%

23.14% 23.86%
78% INCREASE Q1 2012 – Q1 2013

Q2 2012 Q3 2012 Q4 2012 Q1 2013

Chief Marketer – 2013 Mobile Marketing Survey 



Chief Marketer – 2013 Mobile Marketing Survey 

DO YOU INTEGRATE MOBILE INTO YOUR MARKETING MIX?

35.9%
No 60.9%

Yes

1.1%
Don’t Know

2.1%
N/A



Chief Marketer – 2013 Mobile Marketing Survey 

WILL YOU RUN MOBILE-SPECIFIC CAMPAIGNS IN 2013?

35.9%
No

47.8%
Yes

2%
N/A

21.8%
Don’t Know



Chief Marketer – 2013 Mobile Marketing Survey 

HAVE YOU RUN A QR CODE CAMPAIGN IN THE LAST YEAR?

49.7%
No

42.8%
Yes

5.6%
Don’t Know

1.9%
N/A



ComScore – 2012 Mobile Future in Focus 

74.3%
Sent Text Messages

35.3%
Accessed Social 
Networking/Blogs

40.8%
Used Email

29.5%
Accessed Search

Mobile Activities

26.5%
Accessed Maps

12.2%
Accessed Online 

Retail







Mobile

Mobile Web Design

Short Message 
Service (SMS) Text

Mobile Tagging

Multimedia Service (MMS)

Near Field 
Communications (NFC)

Applications

Augmented Reality

Location-Based / Geo-Fencing



A Red-Hot Opportunity
• Engage Your Prospects/Customers
‣ Mobile is too hot to be ignored
‣ Center your conversations around the mobile 

evolution and ask open-ended questions—get 
them to talk

‣ Mobile discussions should focus on the behavior 
and mobile activity/habits of the end customer



Mobile Web Design



Website Type
• A mobile version of a website is an 

expectation of today’s smartphone-
enabled consumers  

• Mobile campaign landing pages can lead 
to higher response

• eCommerce via smartphone is growing 
rapidly



Development Options
• Standard—Utilizes online software to 

generate a mobile website
• Custom—Custom designed to 

customers’ specifications
• Responsive—Websites build to scale to 

the display screen size
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Sell Responsive Design
• Educate your customers about mobile 

becoming the marketplace
‣ Recommend updating their website to one that 

is responsively designed
‣ Creative Services is a great resource for 

design and development of responsive 
websites

‣ Website/mobile projects place you at the center 
of a companies marketing



SMS Text Messaging







SMS Text Messaging
• Consider a mix of offline and online opt-in 

text messaging for relevant clients  
• Because respondents opt-in, they’re more 

likely to engage
• Follow best practices—NO SPAM! Break 

the rules…pay dearly



Mobile Tagging



ComScore – 2012 Mobile Future in Focus 

Smartphone users in the US have 
scanned a QR code

1 in 5



ComScore – 2012 Mobile Future in Focus 

73.3%
Product 

Information

25.1%
Event Information

32.2%
Coupon
or Offer

12.7%
Charity/Cause 

Information

10.9%
Application 
Download

What Are They Scanning?



Chief Marketer – 2013 Mobile Marketing Survey 

WHAT WAS YOUR STRATEGIC AIM IN USING A QR CODE?

54.4%
27.9%
27%
26.1%

61.1%
23%

44.2%
3.5%

BRIDGE AN OFFLINE CAMPAIGN TO ONLINE

GET BETTER ROI FROM 
MARKETING SPEND

IDENTIFY MOST 
ENGAGED CUSTOMERS

OFFER CONTENT THAT 
COULD BE SHARED

DRIVE TRAFFIC TO WEBSITE

DRIVE ONLINE GAME/
CONTEST PARTICIPATION

DRIVE VISITORS TO SPECIFIC LANDING PAGE

OTHER



QR Codes
• Bridge offline and online. Does it link to a 

mobile-optimized page?  
• Does the experience after scanning the 

code provide value (information, offer, 
etc.)?

• Don’t oversell it—response varies, A LOT!



Mobile Applications





Mobile Applications
• If done right, mobile applications are great 

for retaining and growing relationships
• A mobile application should “do 

something,” otherwise, it’s not an 
application



Mobile Applications
• Think value to the end user. Does the 

application perform a function that is 
useful, informational, entertaining, etc?

• Consider of our several mobile apps 
providers



Near Field 
Communications 

& 
Augmented Reality
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NFC & Augmented Reality
• NFC being largely driven by the digital 

wallet
• Mobile augmented reality gaining traction 

where dimensional images, video and 
information overlay, providing added value

• No specific action today - emerging 
technology, but you need to be aware



Mobile

Mobile Web Design

Short Message 
Service (SMS) Text

Mobile Tagging

Location-Based / Geo-FencingMultimedia Service (MMS)

Near Field 
Communications (NFC)

Applications

Augmented Reality



Key Take-Aways
• Talk to all of your prospects & clients 

about mobile—you can’t sell’em if you 
don’t tell’em!   

• Key areas of opportunity are: 
‣ Web design (responsive design / landing pages)
‣ Mobile tagging
‣ Text messaging (opt-in only!!!)
‣ Applications

• Keep up on mobile trends, it’s moving fast!



Q&A




